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1. INTRODUCTION

This section includes a background to the research project, and the objectives of the research and
of this report.

1.1 BACKGROUND

Sport New Zealand (Sport NZ) is mandated to monitor New Z
activity. One of Spforombote &hd @dsocafe tha importamae f partipatioa in

physical activity by all New Zealanders for their health and wellbeinga® This includes targeting

specific population groups such as Pacific peoples, women, older New Zealanders and people with

disabilities, as well as ensuring sport, recreation and physical activity are culturally appropriate for

MUor i

Sport NZo6s St r at2@ gltlices ®riewa appr@achtoshow Sport NZ works with the sports
sector and across government to increase participaton. Sport NZ6s str atdbegi ¢ approach is

1 Participant-focused: Sport NZ is focused on the needs and expectations of participants
1 System-led: Sport NZisfocuse d on the 6system attributesdé which best

1 Performance-driven: Sport NZ holds itself and others accountable and seeks continuous
improvement.

The Community Sport group within Sport NZ has defined participation as:®

€ includes play (age and stage appropriate development opportunities for young people),
active and outdoor recreation, and competitive sport taking place through clubs and events
(including talent development). Community Sport does not include passive recreation such
as gardening or elite (international) competition.

In December 2014, the Sport NZ Board agreed to change the way annual participation in sport and
active recreation is measured. Population participation data will now be collected through the Active
NZ survey on a continuous basis for New Zealanders aged five and upwards. The main survey was
launched in January 2017 following one year of development.

Using this new approach, Sport NZ will have access to robust and timely data enabling evidence-

based and evidence-led decision making. The survey tracks participation trends and informs Sport

NZds str at e gt invespment stoaegy, and the work Sport NZ does to increase
participation. It al so provides baselines and success
requirements.

With the participant front and centre, this report provides the technical details of the data collected
in 2017 for Active NZ. The following diagram illustrates the five different components that went into
the development of Active NZ (each component has a separate report with the findings).

1 Sport and Recreation New Zealand Act 2002, section 8(c),
http://www.legislation.govt.nz/act/public/2002/0038/latest/DLM157117.html

2 Available at: http://www.sportnz.org.nz/assets/Uploads/attachments/About-us/Sport-NZ-Group-Strategic-Plan-2015-
2020.pdf

3 Available at: http://www.sportnz.org.nz/assets/Uploads/attachments/About-us/Com-Sport-Strategic-Plan.pdf, page 3.

Copyright © 2018 The Nielsen Company. Confidential and proprietary. 3
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FIGURE 1: THE DEVELOPMENT PHASE FOR ACTIVE NZ AND ACTIVE NZ YOUNG

PEOPLE

< | jterature review + Consultation across government, internally and internationally by Sport NZ ——»
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Foundation Survey Pre-testing Pilot 1 Pilot 2 Main Survey
Qualitative Nielsen and Sport NZ Full Sequential Mixed Method approach Full Sequential Mixed (continuous
Research drafted a undertaken with final Active NZ and Active Method approach fieldwork)
Forty indepth questionnaire for NZ Young People questionnaires and undertaken with a Regular

interviews with
individuals and
families to inform the
Active NZ quantitatve
survey. The aims were
to ensure that survey
questions are framed
in language
meaningful to survey
respondents and to
develop an
overarching
conceptual framework
that explores and
explains the different
ways in which people

relate to being active.

both Active NZ and
Active NZ Young
People and
recruitment
communications
materials. These
were pre-tested over
five weeks, with 31
respondents. The
iterative approach
enabled adaptation
of the questionnaire
based on test
feedback and time
for consultation
throughout the
process. The
interviews averaged
1.5 hours, providing
over 50 hours of
testing and valuable
feedback.

communications materials from the pre-
testing process. Initial mailing to 10,000
adults achieved a sample size of 3,021
adults and 633 children. As a result change
were made to the sampling framework to
increase the number of completed surveys®
for different ethnic groups and young
people, and there was further
questionnaire refinement. More detail can
be found in the Technical Report for Pilot 1
and 2.

Health 200 Survey
The questionnaires for Active NZ and Active
NZ Young People have been designed to
measure and monitor the proportion of
people achieving a health outcome through
participation in sport and active recreation
according to the Ministry of Health's
Physical Activity Guidelines.® The Ministry
of Health has a validated question set that
is administered face to face to measure
activity levels - New Zealand Physical
Activity Questionnaire - Short Form
(NZPAQ-SF). The number of questions, the
examples of activities used to demonstrate
different intensities of activity and the
complexity of questions for a non-
administered questionnaire led to the
development of a specific question set for
Sport NZ's purposes.

Nielsen undertook a small survey —the
“Health 200" survey —to understand the
impact of these differences on
respondents’ reporting of physical activity.
Two sets of questions (the NZPAQ and
Sport NZ's tailored questions) were asked
of 200 New Zealanders via online panel, 8-
12 August 2016. Results informed the final
question design for Active NZ and Active NZ
Young People in terms of the duration of
time spent being active at specific
intensities. It also provided a point of
reference for any differences in reported
activity levels using the two different
question sets.

modified sampling
structure and further
questionnaire
refinement. The

changes to the sampling

framework aimed to

increase the number of
completed surveys for

people identifying as
Pacific and young
people. An initial
mailing of 24,951

achieved a sample size

of 6,013 adults and
1,042 children. More
detail can be found in

the Technical Report for

Pilot 1 and 2.

“The number of completed surveys requires us to modify the sampling framework so we are sending out more to a specific target group.
This is different from the response rate, which may remain the same and is driven by levers such as length of survey, incentives, persuasiveness of communicationsetc.

5 For the guidelines please refer to: http://www.health.govt.nz/our-work/p

m Joh

ive-health ical-activity

Copyright © 2018 The Nielsen Company. Confidential and proprietary.

reviews were
undertaken to
manage
completion
rates, sampling
framework and
content of
questionnaires.
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1.2 OBJECTIVES

Active NZ replaces the previous Active NZ survey series (last conducted 2013/14) and the
inaugural Young People survey (2011). Each year 20,000 adults (and 5,000 young people) are
targeted on a continuous basis. Specific research objectives for Active NZ are to:

1 Collectinformatononthe6wo 6, O6what o, o6howéophddswharedci pati on

1 Identify and describe links between participation (and non-participation) and other
influential factors:the 6 why 6 an do f6 wheyo mlog®s partici pati on

1 Measure the quality of participation and the contribution participation makes to the
achievement of other government agencieséoutcomes

1 Understand the relationship between participation and high performance sport (HPS) and
the contribution to New Zealandbés brand identity.

The purpose of this report is to outline the technical details of the survey, including information
about the:

1  Sampling method and method for achieving response rates
1 Response rates

1 Method for and provision of weighting structures

1

Questionnaires and communications.

Copyright © 2018 The Nielsen Company. Confidential and proprietary. 5
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2. RESEARCH DESIGN

This research has two components: Active NZ (adults aged 18+) and Active NZ Young People
(young people aged 5 to 17). This is in order to meet the strategic requirements and to measure
participation in one programme among New Zealanders aged 5 and over. This section of the report
provides an overview of the methodology for these two components.

2.1 METHODOLOGY

ACTIVE NZ METHODOLOGY (ADULTS AGED 18+)

A Sequential Mixed Methodology (SMM) of online or paper self-completion was used to contact a
random selection of adults aged 18+ from the electoral roll (please refer to additional information in
the sampling section, Section 3).

A maximum of four communications were sent to each individual. The first two communications
were designed to encourage individuals to complete the survey online. The first two mail outs were
letters with information about how to access the survey online and a passcode for accessing the
survey. At the third mailing, a paper self-completion questionnaire was sent out to maximise
response. A final postcard reminder was sent as the fourth mailing, which included instructions to
access the online questionnaire or a reminder to return the paper questionnaire. These mailings
and their approximate timings are outlined in Figure 2.

Adults were given the chance to win a $500 Prezzy® card as an incentive to take part.

FIGURE 2: SEQUENTIAL MIXED METHODOLOGY PROCESS

ELECTORAL
ROLL

INVITATION
LETTER

REMINDER
POSTCARD 1

SURVEY PACK

REMINDER
POSTCARD 2

—

Sample selected from
electoral roll.

Invitation letters are
sent to the named
adults (aged 18+)
inviting them to
complete the
questionnaire online
(with instructions and
log-in provided).

A flyer is included to
encourage young
people aged 12to 17
to complete the Young
People’s
questionnaire online.
An 0800 number and
email address are
provided for
questions.

About a week later, a
reminder postcard is
sent thanking
respondents and
acting as a reminder
to those who haven't
yet completed the
questionnaire.

This communication is
targeted to adults
only.

Copyright © 2018 The Nielsen Company. Confidential and proprietary.

A week afterthe
postcard, non-
respondents are sent
a survey pack with a
hardcopy of the
questionnaire, pen, a
cover letter and reply-
paid envelope.

A flyer is included for
12 to 17 year olds to
complete survey
online (no paper
questionnaire is
available forthe
Young People’s
survey).

A final reminder is
sent to adults who
have not yet taken
part in the survey.
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ACTIVE NZ YOUNG PEOPLE METHODOLOGY (AGED 5-17)
An online only approach was used for the survey of 5 to 17 year olds.

The questionnaire was tailored based on the relevance of each question for the following age
groups: 5to 7 year olds, 8 to 11 year olds, 12 to 14 year olds and 15 to 17 year olds.

The parent or caregiver was asked to respond on behalf of those aged 5 to 11 (and they were
encouraged to check responses with the child). Adults with young people aged 5 to 11 in the
household were automatically directed to the Active NZ Young People survey on completion of their
own Active NZ adult survey. Adults were incentivised with an entry into a prize draw of a $1,000
Prezzy® card for each child they responded on behalf of.

Adults with those aged 12 to 17 in the household were asked to pass on a flyer provided with both
the invitation letter and the survey pack. This gave instructions for up to three people in the
household aged 12 to 17 to go online to complete the survey. The young people were given the
chance to win one of 10 $50 Prezzy® cards to encourage them to take part.

A copy of all the hardcopy material used for both Active NZ and Active NZ Young People is
included in Appendix 1.

The questionnaires are attached in Appendices 2 and 3. The questionnaires were developed from
extensive literature reviews (including previous Active NZ surveys and other research),
consultation, the foundational qualitative research and the survey pre-testing.

2.2 TIMING AND SURVEY LENGTH

In order for the data collection to be continuous throughout the year, the methodology was repeated
at the beginning of each month. However, analysis was done quarterly based on when respondents
completed the survey (captured automatically online or included as a question on the paper
questionnaire).

Data collected from 5 January 2017 to 4 January 2018 was included in 2017. This cut off ensured
that responses most accurately captured weekly participation that was most likely to have occurred
in 2017.

The average online survey length for adults was 27 minutes and for young people it was 18
minutes.

Copyright © 2018 The Nielsen Company. Confidential and proprietary. 7
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3. SAMPLE DESIGN
AND PROCESS

This section of the report outlines details of the sample design, including: the sample frame, the
target population, the process taken to draw the sample and the sample sizes which were targeted.

3.1 TARGET POPULATION

The target population for this research was New Zealanders aged five years and over, located
acrossSpor t 4NRédiosal ports Trusts (RSTs, see Table 1 for complete list). The population
datawasbased on Stati st(BtatsNZNelRCehsua | andds

3.2 SAMPLE FRAME

The sampling frame for Active NZ and Active NZ Young People was the New Zealand electoral roll.

The electoral roll records the addresses of the majority of New Zealanders aged 18 and over. The
Roll is representative of the adult New Zealand population and currently includes approximately
93% of the eligible population over the age of 18.

The electoral roll is a database of individuals that includes each individualé sesidential and mailing
addresses. For this survey it was necessary to sample households so as to ensure that the young
people (aged under 18 years) in the household were not represented more than once. Stats NZ
defines households as:

A household is either one person who usually resides alone, or two or more people who
usually reside together and share facilities (such as for eating, cooking, or a living area;
and bathroom and toilet) in a private dwelling.

The sampling frame database was converted to a collection of households rather than individuals.

Two ways of doing this were investigated during the development phase. One was based on

mailing address, the other on residential address. It became clear that 6dhbus e hol dsé defined as a
collection of individuals with the same mailing address would include some 6 us e hol dsdé who wer e

very unlikely to be included in the Stats NZ definition quoted above. Therefore, the second way of

grouping those individuals who had a common residential address into households was preferred.

However, it is impossible to guarantee thatevery 6 h®@h ol dd as ddyeafify as engetingro u |

the Stats NZ definition.

From the database of households, a single individual was randomly selected to act as the
representative for that househol d. This individual 6s dem
stratification by age and MU o ddscent.® Individuals with an overseas mailing address were

excluded from households. Households whose sole member was living overseas were also

excluded.

Individual data on the electoral roll used in the sampling process included year of birth (within a
one-year range), area (based on residential address) and MU o debcent. To add to our ability to
target households likely to have young people, we imputed a gender value for each individual. The
source of the imputation process was the title field. Only clear gender indicators were used (e.g. for

% The electoral roll contains a binary 6 Kbride s ¢ eimitaor, rather than MUbri ethnicity. However, we have found from
many surveys that being of MUori descent is a very accurate predictor of identifying MUori ethnicity.

Copyright © 2018 The Nielsen Company. Confidential and proprietary. 8
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males T 6 MrMa,s t ée r and foréfdnalesd 6 Mr s 6 , 6 Ms § Blank tile fiéldsaandehise
with non-specific titles, such as 6 D o cand& Rr o f ,avers givendéan unknown gender value 6 & .

A further categorisation of households was made. This was to flag those residing in a meshblock
which had more than 50% of the individuals (of any age) living in the meshblock who identified with
Pacific ethnicity.

An updated extract of the electoral roll was received twice in 2017 (February and August). In the
August extract, the final sample frame comprised 1,458,8856 h® @ h o.l d s &

3.3 SAMPLING PROCESS

Multi-stage probability sampling was used with 144 strata equal to 18 regions, four age groupings
and a MUOor i descent indicator.

Sport NZ provided a list of meshblocks which defined the boundaries of the 14 RSTs included in
the stratification (Sport Canterbury was split into two sub-regions: Westland District and rest of
Canterbury, due to the small population numbers in Westland, Aktive was stratified as follows:
Harbour Sport, Sport Auckland, Counties Manukau Sport and Sport Waitakere). These 14 RSTs
provided the geographical frame for all sampling, weighting and reporting. Each household
represented on the electoral roll whose residential address meshblock matched one of the defined
RST meshblocks was eligible for selection; the rest were excluded.”

In order to increase the likelihood of a successful response from a young person aged 5 to 17,
some analysis was done on the pilot data to profile the households most likely to have a child aged
5 to 17. This analysis led to households with at least two adults of different genders aged 30 to 55
being oversampled. @ifferentbgender was defined as at least two people having separate values
fromthesetof6 ma ) esnhtl es 6. and 6 X0

Those groups with known lower response rates (males, those aged 18 to 24, living in a high
probability Pacific ethnicity meshblock i see above) were oversampled. Response rates from the
pilots were used to refine the sampling process.

3.4 SAMPLE TARGETS

The sample targets were largely based on population proportions. However, five smaller RSTs are
boosted slightly to target a minimum of 200 young people per year in order to report results for
these regions individually. The regions that required boosting were Sport Gisborne, Sport Taranaki,
Sport Whanganui, Sport Tasman and Sport Southland. To account for these increases, the targets
for Aktive® were slightly lower than their true proportion in the population.® Table 1 shows the
sample targets by RST.

In addition, Sport Waikato opted to boost their sample size to allow for comparisons across their 10
districts. These targets are shown in Table 2.

" The 2016 meshblocks included in the Roll were adjusted to be comparable with those in the RST listings based on 2013
Census data.

8 Aktive consists of the following four RSTs: Harbour Sport, Sport Auckland, Counties Manukau Sport, Sport Waitakere.

® Weighting corrects these differences.

Copyright © 2018 The Nielsen Company. Confidential and proprietary. 9




TABLE 1: SAMPLE TARGETS FOR 2017

ACTIVE NZ (ADULTS 18+)

ACTIVE NZ YOUNG PEOPLE
(AGED 5-17)

Sport Northland 714 207
Aktive 5,297 1,499
91 Harbour Sport 1,218 345
1 Sport Auckland 1,642 465
1 Counties Manukau Sport 1,695 480
1 Sport Waitakere 742 210

1,819 530
Sport Waikato + booster of 3,181 + booster of 920
Total: 5,000 Total: 1,450
Sport Bay of Plenty 1,287 375
Sport Gisborne 608 200
Sport Taranaki 724 200
Sport Whanganui 703 200
Sport Hawke& Bay 709 206
Sport Manawatu 756 211
Sport Wellington 2,183 586
Sport Tasman 779 200
Sport Canterbury 2,699 698
1 Canterbury District 2,579 667
1 Westland District 120 31
Sport Otago 988 254
Sport Southland 735 200
Total excluding Waikato booster 20,000 5,566
Total including Waikato booster 23,181 6,486
Note: Totals may not appear to sum due to rounding.
TABLE 2: WAIKATO DISTRICT TARGETS FOR 2017
WAIKATO RST ADULTS 18+ YOUNG PEOPLE AGED 5-17
Thames-Coromandel District 500 145
Hauraki District 500 145
Waikato District 500 145
Matamata-Piako District 500 145
Hamilton City 500 145
Waipa District 500 145
Otorohanga District 500 145
South Waikato District 500 145
Waitomo District 500 145
Taupo District 500 145
Total 5,000 1,450

Copyright © 2018 The Nielsen Company. Confidential and proprietary.
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4. DATA COLLECTION,
RESPONSE RATES
AND SAMPLE
WEIGHTING

This section of the report includes details of the data collection, response rates and the approach
taken to weight the adult and young people samples to be nationally representative of the
population.

4.1 DATA COLLECTION

The online surveys were programmed in Confirmit (Ni el sent
device agnostic, so respondents saw the best layout for their computer/tablet/phone regardless of
their device brand.

As compl eted paper guestionnaires werthedat@tvasr ned to Niels
entered manually. The data entry team had different access to the survey tool from a survey

respondent. In this set up, the data entry team had the ability to select No r esponsed for any
question where a paper respondent had not selected a response.

Data entry protocols were set up to ensure consistency between team members and will be used
for consistency bet ween measures. As part of Ni el sends quality cor
entered surveys were verified.

Great care was taken to assure consistency between the online survey and the paper questionnaire
wherever possible. The main difference in the two was the randomisation of attitude statements
and error messages appearing for invalid responses for those completing the survey online.

4.2 RESPONSE RATES

ADULT RESPONSE RATE

To calculate the response rates, every individual adult sent an invitation to complete the survey was
tracked and the outcome of the invitation recorded.

A call-log tracked which of the letters, postcards or questionnaire packs were returned as &one no

addr essé6, as wel |l as any tel ephoneslagoalsd fegomedt i on of refus
notifications from third parties that the nominated respondent was not available or capable of

completing the survey due to age, language issues, health reasons, death or other disabilities.

Every effort was made to remove any ineligible respondent from subsequent samples.

Table 3 shows the outcome codes.

Copyright © 2018 The Nielsen Company. Confidential and proprietary. 11
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TABLE 3: OUTCOME CODES

61l nieb i edomecodes

Deceased A third party advised that the named respondent was deceased.
Overseas A third party advised that the named respondent was living overseas.
Gone no address A third party advised that the named respondent was no longer living at the

address, or alternatively the mail was returned to Nielsen by NZ Post.

A third party or the named individual advised that the named respondent was

Language e
unable to take part due to language difficulties.

Unavailable/Other A third party or the named individual advised that the named respondent was
unable to take part as they were on holiday or unavailable for another reason.

Health/Age A third party or the named individual advised that the named respondent was
unable to take part due to health or age reasons.

Refused Individual was not willing to take part in the survey.

Other outcome codes

Late Individual returned a completed survey after the close date.

Incomplete Individual did not complete the full survey, though they did make a start.

If a respondent was having difficulty completing the survey, they were able to call or email Nielsen
and ask for assistance.

The return rate was calculated as follows:
Completed surveys / (total number of invitations mailed out i 6 eligiblesad®) x 100

The response rate was also calculated. In calculating the response rate it is assumed that from the
unknown outcomes (those not given an outcome code from Table 3) the same proportion of
ineligibles applies. The response rate was calculated as follows:

M = total mail outs
N = number of known outcomes
E = the ratio of ineligible to known outcomes (N/M)

B = the number of unknown outcomes who would be excluded if E applies to them (B =
E*[M-N])

Completed surveys / (total number of invitations mailed outi 6 i ne |l ii B)ixh0Oe s 6

The final response rate for 2017 was 31.4%. Table 4 shows the response rate for each of the areas
surveyed.

06| ge biclededthedi nel i gilibtédéindabed.de s

Copyright © 2018 The Nielsen Company. Confidential and proprietary. 12



TABLE 4: 2017 ADULT RESPONSE RATES PER REGION

-

5
& o
g g 32 g a‘—% >
X o) 7] = om S c -
g . 2| % 2 o 2 e =| 58| %S 8 &8 _ 58 5= E
3 g E = e = - £ ] > ) 2 = a 5=| § 6 o =
£ = x = S A 2 2 3 S E 2 = = £o| ET > £
5 2 S <n B T > | S | £ 3 &8 © a 52| 58| 8 3
z 3 < R = = @ O - = I = = — 08| O % o} o}
s 5 2 5 5 5 5 5 5 ) 5 5 ) 5 S c%| oo 5 )
(o) o [ o [e] o o o o o o o o o o [eRN¢}) o ; o o
= (9] T (9] O (9] ) (9] ) (9] (7] (9] (9] (7] (7] n n (7] (7]
Deceased 123 6 6 7 8 4 24 9 1 4 10 6 2 13 5 10 0 1 7
Gone no address 4,495 156 | 233 | 397 | 357 139 | 1,228 | 233 | 130 | 114 | 107 | 123 | 152 | 327 | 129 | 368 | 15 | 180 | 107
Language 12 0 0 1 6 0 0 0 0 0 0 0 0 3 0 2 0 0 0
Unavailable 224 7 14 20 16 5 64 8 4 6 8 6 8 20 3 22 8 4
Health/Age 476 11 27 22 27 16 106 30 21 25 18 13 12 35 26 48 4 18 17
Total ineligibles 5,330 180 | 280 | 447 | 414 164 | 1,422 | 280 | 156 | 149 | 143 | 148 | 174 | 398 | 163 | 450 | 20 | 207 | 135
Refused 491 11 28 22 28 14 112 34 16 17 21 25 22 47 17 33 2 20 22
Late 153 6 4 11 7 5 35 6 8 8 1 2 5 13 6 21 9 5
Incomplete 1,365 41 79 120 | 150 35 253 82 50 52 39 43 47 | 129 | 45 | 113 5 38 44
Unknown i
Mailed out, no 67,567 2,004 3,586 5,775 8,477 2,697 13,534 3,504 2,534 1,853 1,905 1,905 2,039 5,706 1,711 5,639 363 2,377 1,958
info
Completes 27,041 | 768 | 1,558 | 1,943 | 2,026 | 841 | 5649 | 1,427 | 702 | 979 | 777 | 839 | 843 | 2,640 | 933 | 2,840 | 144 | 1,208 | 924
Mail outs 101,947 3,010 5,535 8,318 11,102 3,756 21,005 5,333 3,466 3,058 2,886 2,962 3,130 8,933 2,875 9,096 535 3,859 3,088
Return rate (%) 26.5 255 | 281 | 234 | 182 | 224 | 269 | 268 | 203 | 320 | 269 | 283 | 269 | 296 | 325 | 31.2 | 269 | 31.3 | 29.9
Response rate 31.4 311 | 329 | 283 | 217 | 265 | 332 | 316 | 243 | 365 | 315 | 329 | 320 | 337 | 377 | 359 | 305 @ 364 | 340

(%)

Note: The response rate is calculated as at 31 January 2018. The number of completed responses used to calculate the response rate (n=27,041) does not match the final
number reported on (n=27,038) because responses received after 5 January 2018 are included in the final data for Quarter 1 2018. This is because the date of completion is an
important factor for understanding the seasonality of participation.

The region used for the response rate is the region the respondent was assigned to based on their residential address. Some respondents move regions due to their responses

given in the questionnaire; therefore, the number of completes per region also differs from the final ones that are reported on for 2017.

Copyright © 2018 The Nielsen Company. Confidential and proprietary.
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ACTIVE NZ YOUNG PEOPLE RESPONSE RATES

Response rates for the Active NZ Young Pe o p | cerdpsnent were calculated by matching the
young p eatastootmed@dult surveys in order to determine how many young people in the age
groups were living in the household and were therefore eligible to take part. Young people who had
no corresponding response from an adult were excluded from the response rate calculation.

The response rate was calculated as follows:
Y = number of completed surveys that could be matched to an adult

A = number of young people in the age group when looking at all the adults who
responded to the survey

(Y / A) x 100

The final response rate was 32.0%.

TABLE 5: ACTIVE NZ YOUNG PEOPLE RESPONSE RATE BY AGE

‘ 5-11 12-17 TOTAL
Number of completed surveys that
could be matched to an adult 3891 1,331 5222
Number of young people in the
age group when looking at all the
adults who responded to the 8,757 7,539 16,296
survey
Response rate 44.4% 17.7% 32.0%
Copyright © 2018 The Nielsen Company. Confidential and proprietary. 14



TABLE 6: ACTIVE NZ YOUNG PEOPLE RESPONSE RATE BY REGION
NUMBER OF YOUNG

COMPLETED  PEOPLE IN THE AGE
REGION SU(F;{(\)/EIS -lL;)'_EiAT LOOKING AT ALL THE REEi?ESE
MATCHED TO AN AVLSIS IS
ADULT RESPONDED TO THE
.. SURVEY_____
Sport Northland 112 368 30.4%
Harbour Sport 363 1,038 35.0%
Sport Auckland 341 1,011 33.7%
Counties Manukau Sport 465 1,460 31.8%
Sport Waitakere 178 539 33.0%
Sport Waikato 995 3,414 29.1%
Sport Bay of Plenty 268 817 32.8%
Sport Gisborne 149 501 29.7%
Sport Taranaki 190 582 32.6%
Sport Whanganui 137 470 29.1%
Sport Hawke& Bay 172 564 30.5%
Sport Manawatu 128 413 31.0%
Sport Wellington 581 1,606 36.2%
Sport Tasman 165 531 31.1%
Sport Canterbury i excluding Westland 557 1,694 32.9%
Sport Canterbury i Westland only 29 90 32.2%
Sport Otago 208 622 33.4%
Sport Southland 184 576 31.9%
Total 5,222 16,296 32.0%
Copyright © 2018 The Nielsen Company. Confidential and proprietary. 15



4.3 MODE OF RESPONSE

For all completed Active NZ surveys, the method of completion (whether online or paper) was
captured in the survey tool. This allows for the proportion of completed online and paper
questionnaires to be calculated.

On average, 66% of respondents chose to complete the survey online, with the remaining 34%
returning paper questionnaires.

The proportion of online and paper completes was calculated as follows:
Online proportion = completed surveys (n=27,038) / number of online completes (n=17,837) = 66%
Paper proportion = completed surveys (n=27,038) / number of paper completes (n=9,201) = 34%

As previously stated, the Active NZ Young People survey was only conducted online.

4.4 SAMPLE ACHIEVED

The table below outlines the sample achieved and the corresponding margin of error based on a
95% confidence interval. This level is the probability that a margin of error around the reported
sample percentage would include the true percentage for the population being measured.

TABLE 7: ADULT MARGINS OF ERROR

RST TARGET | MR
Sport Northland 714 766 +3.5%
Aktive 5,297 6,353 +1.2%
1 Harbour Sport 1,218 1,538 +2.5%
I Sport Auckland 1,642 1,978 +2.2%
1 Counties Manukau Sport 1,695 2,009 +2.2%
1 Sport Waitakere 742 828 +3.4%
Sport Waikato (including the booster) 5,000 5,589 +1.3%
Sport Bay of Plenty 1,287 1,417 +2.6%
Sport Gisborne 608 696 +3.7%
Sport Taranaki 724 972 +3.1%
Sport Whanganui 703 763 +3.6%
Sport Hawke® Bay 709 829 +3.4%
Sport Manawatu 756 852 +3.4%
Sport Wellington 2,183 2,669 +1.9%
Sport Tasman 779 940 +3.2%
Sport Canterbury 2,699 3,022 +1.8%
1 Canterbury District 2,579 2,874 +1.8%
1 Westland District 120 148 +8.1%
Sport Otago 988 1,245 +2.8%
Sport Southland 735 925 +3.2%
Total (including the Waikato booster) 23,181 27,038 +0.6%

Copyright © 2018 The Nielsen Company. Confidential and proprietary.
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TABLE 8: ADULT MARGINS OF ERROR FOR THE WAIKATO BOOSTER

SAMPLE MARGIN OF

WAIKATO DISTRICT TARGET ACHIEVED ERROR
Thames-Coromandel District 500 538 +4.2%
Hauraki District 500 526 +4.3%
Waikato District 500 584 +4.1%
Matamata-Piako District 500 575 +4.1%
Hamilton City 500 568 +4.1%
Waipa District 500 651 +3.9%
Otorohanga District 500 561 +4.2%
South Waikato District 500 521 +4.3%
Waitomo District 500 541 +4.2%
Taupo District 500 524 +4.3%
Total 5,000 5,589 +1.3%

TABLE 9: ACTIVE NZ YOUNG PEOPLE MARGINS OF ERROR

ACTIVE NZ

YOUNG PEOPLE
TARGET

SAMPLE
ACHIEVED

MARGIN OF
ERROR

Sport Northland 207 134 +8.6%
Aktive 1,499 1,562 +2.5%

- Harbour Sport 345 414 +4.8%

T Sport Auckland 465 408 +4.9%

1 Counties Manukau Sport 480 538 +4.2%

Sport Waitakere 210 202 +7.0%
Sport Waikato (including the booster) 1,450 1,137 +2.9%
Sport Bay of Plenty 375 315 +5.6%
Sport Gisborne 200 176 +7.5%
Sport Taranaki 200 217 +6.7%
Sport Whanganui 200 154 +8.0%
Sport Hawke® Bay 206 193 +7.1%
Sport Manawatu 211 152 +8.0%
Sport Wellington 586 646 +3.9%
Sport Tasman 200 196 +7.1%
Sport Canterbury 698 663 +3.8%

1 Canterbury District 667 634 +3.9%

1 Westland District 31 29 +19.4%
Sport Otago 254 255 +6.2%
Sport Southland 200 204 +6.9%
Total (including the Waikato booster) 6,486 6,004 +1.3%

Copyright © 2018 The Nielsen Company. Confidential and proprietary.
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TABLE 10: ACTIVE NZ YOUNG PEOPLE MARGINS OF ERROR FOR THE WAIKATO

BOOSTER
SAMPLE MARGIN OF

WAIKATO RST TARGET ACHIEVED ERROR
Thames-Coromandel District 145 98 +10.1%
Hauraki District 145 109 +9.5%
Waikato District 145 139 +8.4%
Matamata-Piako District 145 119 +9.1%
Hamilton City 145 131 +8.7%
Waipa District 145 141 +8.4%
Otorohanga District 145 122 +9.0%
South Waikato District 145 89 +10.6%
Waitomo District 145 84 +10.9%
Taupo District 145 105 +9.7%
Total 1,450 1,137 +2.9%
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4.5 SAMPLE WEIGHTING

To account for biases in the sample design (such as RSTs being targeted disproportionately to their
population proportion, one adult per household being eligible to respond, and households likely to
have young people in them being disproportionately sampled) and non-response bias, the data was
weighted before reporting. The purpose of weighting was to adjust the sample to represent the
overall New Zealand population living across each RST area.

Weighting was based on the proportions in the population using the Stats NZ 2013 Census results.

The sample was adjusted to represent the survey population, using standard weighting techniques.
These included cell-based weighting for some of the dimensions and, where these were not
appropriate, Iterative Proportional Fitting (IPF/Rim).

The weighting process for adults was carried out as follows.
1. Sample distributions for each of the weighting variables were calculated:

a. Household size was defined by one person in the household, two people in the
household, three or more people in the household.

b. In Quarters 1 and 2, ethnicities wered e f i ne d \essus MdB-M o Pacific vs.
non-Pacific, Asian vs. non-Asian and Other ethnicity vs. non-Other ethnicity. In
Quarters 3 and 4, ethnicities were prioritise d t o | evel one in the foll owing
Pacific peoples, Asian, Other, European and Not elsewhere included. For example, if
a person is both Pacific peoples and Asian, then they were counted in the Pacific
peoples category.!!

c. Household income was categorised into $40,000 or less, $40,001 to $100,000,
$100,001 or more, Not stated/Prefer not to say.

d. RST areas by age and by gender were as follows:

i RST areas were Auckland, Bay of Plenty, Canterbury, Counties, Gisborne,
Hawke& Bay, Manawatu, North Harbour, Northland, Otago, Southland, Taranaki,
Tasman, Waikato, Waitakere, Whanganui, Wellington and Westland.

ii. Age groupings were 18 to 24, 25 to 34, 35 to 49, 50 to 64, 65+.

iii. Gender was defined by male and female (with 6 gdendi ver sed grouped with
female for weighting, as it is the more common gender).

2. For each of the weighting dimensions defined above, IPF/Rim weighting was used to adjust
the sample proportions to the population proportions.

Weighting for the Active NZ Young People sample was carried out as follows.
1. The sample distributions for each of the weighting variables were calculated:

a. Ethnicities were defined by M U o veiisus non-M U o, Pacific vs. non-Pacific, Asian vs.
non-Asian and Other ethnicity vs. non-Other ethnicity.

b. RST areas by age and by gender were as follows:

I. RST areas were Auckland, Bay of Plenty, Canterbury, Counties, Gisborne,
Hawke& Bay, Manawatu, North Harbour, Northland, Otago, Southland, Taranaki,
Tasman, Waikato, Waitakere, Whanganui, Wellington and Westland.

1 The weighting approach for adults was changed in Quarter 3 to improve the weighting efficiency of this complicated
weighting approach. Please note: no analysis for reporting purposes is done using a prioritised ethnicity approach.
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ii. Age groupings were 5to 11, 12 to 17.

iii. Gender wasdefined by male and female (with O6gender d
female for weighting, as it is the more common gender).

2. For each of the weighting dimensions defined above, IPF/Rim weighting was used to adjust
the sample proportions to the population proportions.

The data was weighted each quarter for both the Active NZ and Active NZ Young People surveys.
Post-weights were then applied to correct any disparities in the sample sizes between the four
quarters.

Some data cleaning was required for these weighting variables. Table 11 outlines this cleaning.

TABLE 11: DATA CLEANING REQUIRED FOR WEIGHTING VARIABLES

Variable Data cleaning

Age Adults who skipped the age question on the paper questionnaire had their age
band imputed from the electoral roll using the age data.

Gender Adults who skipped the gender question on the paper questionnaire had their
likely gender imputed from the electoral roll using their title or name.

Ethnicity Adults who skipped the ethnicity question on the paper questionnaire were
grouped with the most common group (for weighting only).

Household size Adults who skipped the household size question on the paper questionnaire
were grouped with the most common group (for weighting only).

Household income | Adults who skipped the household income question on the paper
questionnaire were grouped withthec at egor y dfor weightimg oaly).e

RST The RST that had been assigned to each respondent during sampling (using
their meshblock data) was compared with the Stats NZ region that the
respondent stated they lived in. Those who stated that they lived in the same
region, or a region neighbouring their RST, were left in the RST they were
allocated from the electoral roll. Those who stated that they lived in a region
not adjacent to their RST were assigned to the RST closest to the region they
lived in. These respondents were assumed to have moved across regions.
Young people who could be linked to an adult respondent were given the
same region as the adult (as young people were not asked their region) or
else their RST from the electoral roll was used.

Note: Weighting matrices are included in Appendix 4.
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5. DATA ANALYSIS

This section of the report includes details relevant to the analysis of the data.

5.1 CODING OPEN ENDED ANSWERS

The verbatim answers given to open ended questions were analysed, with recurring themes
forming the codeframes. Each verbatim comment was then coded into the applicable theme.

A number of questions with an existing codeframe for respondentshadan 6 ot igeci fopse r esp
for any missing categories. These comments were either coded back into an existing code (if
appropriate) or a new code was created. These new codes are analysed ahead of the next round of
guestionnaire changes and added if necessary.

5.2 DATA CLEANING

Some data cleaning and back coding was required for accurate and consistent results. This was
required for both Active NZ and Active NZ Young People.

Back coding was required for the activities participated in during the seven days prior.

1  After selecting the activities participated in during the seven days prior, respondents were
asked more detailed questions about their participation in those activities (e.g. their reason
for doing it, the number of times they did it and whether it was done as a sport or
recreational activity).

1 Some respondents noted at this question that they had in fact not done the activity in the
seven days prior. They were not asked any of the follow-up questions and responses were
back coded to remove their participation in the activity in the seven days prior.

1 In other instances, respondents noted on the paper questionnaire additional activities not
selected previously as having been done in the seven days prior. These respondents are
back coded as having taken part in the activity. To improve the consistency between
online and the paper questionnaire, an additional question is included online to check
whether the respondent had done any activities in the seven days prior other than those
they had selected.

Data cleaning was necessary for some of the questions that required a numeric response. As is
typical with surveys, some respondents entered invalid or unlikely responses to these questions.
Online, a prompt was included for the respondent to check their answer. For the paper
questionnaire there was no such prompt. During analysis, outliers and invalid responses from
respondents were removed. Only extreme outliers were removed. These were determined based
on conservative rules set by the research team. For example, a maximum height of 251cm was set
based on the measurements of the tallest person.

Standard exclusions have been set to ensure comparability over time. These are shown in Table
12.
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TABLE 12: SURVEY OUTLIERS

Active NZ question

QOutliers set as

Number of adults in the household

21 or more

Number of children/young people in the household

21 or more

Frequency of activities in the 7 days prior

22 times or more

Number of time active for transport

22 times or more

Number of hours spent being active (total, light,
moderate and vigorous intensity)

51 hours or more

Duration of walking in last 7 days

51 hours or more

Duration of gardening in last 7 days

51 hours or more

Number of visits to the gym in the 7 days prior 36 or more
Number of hours spent volunteering 101 or more
Number of hours active while volunteering 101 or more

Screen time at work or school

151 hours or more

Screen time outside of work or school

151 hours or more

Screen time for gaming

151 hours or more

Hours of sleep per night

24 hours or more

Height

64cm or under, or 251cm or over

Weight

30kg or under, or 251kg or over

Active NZ Young People question

Qutliers set as

Number of hours spent being active

76 hours or more

Number of active hours in last 7 days (questions asked
only of 15-17 year olds; total, light, moderate and
vigorous intensity)

51 hours or more

Number of visits to the gym in the 7 days prior

36 or more

Hours of sleep per night

24 hours or more

n

A small number of respondents completed both an online and a paper questionnaire for the survey.
Only their online response was used.

A small number of respondents completing the paper questionnaire skipped questions that were set
as compulsory online. These responses were excluded from that question alone, so results represent
those who provided an answer. The same approach was taken for some of the questions which were
more sensitive and set as hon-compulsory (such as quality of life, height and weight).

Additional cleaning required is outlined in Section 4.5 (for the variables required for weighting). Of
particular importance is how respondents were assigned to a final RST.
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5.3 REPORTING

The following are notes on the analysis used in any reports using the data.
SIGNIFICANT DIFFERENCES

Within the two data sets, reported differences between the total result and various subgroups (or
two subgroups) are statistically significant at the 95% confidence level. Significance testing means
we can be sure that the differences reported are not due to sample error i.e. because we are using
a particular sample and not the entire population.

Every sample selected from a population of interest has sampling error. Sample error is a measure
of the uncertainty arising in survey results because we have only using a sample. It is measured by
calculating the standard error i.e. a measure of the variability of the actual survey estimate.

When testing two results to see if they are statistically significantly different, we take into account
that both results will have a standard error. Suppose that a survey estimate of 70% was calculated
from a survey and that the standard error of this estimate was 2%. Statistical theory says that 95
times out of 100 a randomly drawn sample will have a mean value within 2 standard errors of the
actual population value i.e. the population mean value is in the range 70%-+/- 4% (66%-74%).

Knowing a difference is statistically significant does not mean the difference is important, and the
absolute value of the percentage point difference needs to be taken into consideration. As the
sample size increases more results are likely to be statistically significant. An extreme example is a
Census where every difference is statistically significant, but many are not important e.g. 78% of
males do X whereas 'only' 77% of females do X.

Differences reported between total and sub-groups are significant at the 95% confidence level
using the effective base. The sub-group is tested against the total minus the sub-group so that the
two are independent. The effective base is used to account for weighting when the significance test
is run. The effective base = (sum of weight factors)? / sum of squared weight factors.

When two sub-groups are compared, the differences are tested at the 95% confidence level using
the effective base. However, the two groups are treated as two independent groups.

For example, when a significance test is run comparing those aged 18-24 against the total, those

aged 18-24 are compared to those not aged 18-24 (i.e. total minus those aged 18-24). However,

when males aged 18-24 are tested against females aged 18-24 the two are treated as independent

samples and directly compared. When gender is tested overall, it is done in comparison to the total

i.e. females are tested against those who are not female (total minus female). As the survey

includes a O6gender diversed6 category trhalesvereueans that it i
females.

BASE SIZES

All base sizes shown on charts and on tables (n=) are unweighted base sizes. Please note that any
base size under n=100 is considered small and under n=30 is considered very small and therefore
results should be viewed as indicative only.

REPORTING ETHNICITY

In all reports, total ethnicity was reported. This means a person with multiple ethnicities may be
counted in more than one ethnic group and summed ethnicity percentages equal over 100 percent.

DEFINING SPORT AND RECREATION

In the reports, theterm é s por t arnalc raecatiiveend i s used. In this context, a (
be sport can be undertaken in a competition or tournament or informally, and individuals differ in
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their degree of competitiveness irrespective o f how they particiomadt a.s dG@Actteirvme recr
used by Sport NZ to capture all activities not considered to be sport. During development these

terms needed to be rephrased for adults as physical activity done specifically for the purpose of

sport,exer ci se or recreation. For young people the word Orect
was also included. Respondents were asked to exclude time spent being active for other reasons

such as work, chores or volunteering. Physical activity while volunteering in sport and active

recreation is captured separately, as is physical activity done for work by people in the sport and

recreation sector (e.g. personal trainers).

DEPRIVATION

In the reports we have analysed results by deprivation, based on the NZDep2013 index of
socioeconomic deprivation. NZDep2013 combines census data relating to income, home
ownership, employment, qualifications, family structure, housing, and access to transport and
communications. It provides a deprivation score for each meshblock?, NZDep2013 groups
deprivation scores into deciles, where 1 represents the areas with the least deprived scores and 10
the areas with the most deprived scores. A value of 10 therefore indicates that a meshblock is in
the most deprived 10% of areas in New Zealand. It is important to note that NZDep2013 estimates
the relative socioeconomic deprivation of an area, and does not directly relate to individuals.
NZDep2013 cannot be used to look at changes in absolute deprivation over time as 10% of areas
will always be the most deprived, relative to other areas in New Zealand. The NZDep2013 Index of
Deprivation is available on the Otago University website.

7 DAY VERSUS 12 MONTH PARTICIPATION

For adults, participation in the various sports and activities is captured based on what respondents
have done in the last 7 days and 12 months. The 12 month timeframe is included to provide a more
robust profile of who has participated and how they have done so. The 7 day timeframe is included
as this is the most accurate recall of activities done, particularly in terms of number of times it has
been done and their motivations why.

COMPARISONS TO PREVIOUS SURVEYS

Findings cannot be compared directly with previous Active NZ and participation trends reports
because of factors such as:

1 Methodological differences in the way the survey questions were asked and the method in
which the data was collected

1 Differences in the duration of data collection for the different surveys.

12 Meshblocks are the smallest geographical area defined by Statistics New Zealand, with a population of around 60-110
people.
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COMMUNICATIONS




1.1. MAIL OUT 11 INITIAL LETTER

ENVELOPE:
New Zealand - \
PermitNo. 84828 | Permit @
3:.3 ;tEThLAHIJ New Zealand Government )

Nielsen PO Box 11346, Wellington 6142, New Zealand

If this letter is not for you please help us by crossing cut the address
and sending it back by writing ‘return to sender’ on the front of this
envelope. Alternatively call us free on 0800 400 402 to let us know.
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ADULT INVITATION LETTER (FRONT)

FREQUENTLY ASKED QUESTIONS (BACK OF LETTER)

n

<Date>

<Mailing Address_1>
<Mailing Address_2>
<Mailing Address_3>
<Mailing Address_4>
<Mailing Address_5>
<Mailing Address_6>, <postcode>

Dear <Mailing Address_1>,

You've been selected to take part in this very important,
nationwide survey to tell us about what physical activities
you do for sport, exercise and recreation, and what you
think about being physically active.

Sport New Zealand is the government agency which funds
sport and recreation, from grassroots to high performance
athletes. Your feedback is extremely valuable and will help
make sure that the changing needs of New Zealanders are
known when the government, councils and organisations
make decisions relating to sport and recreation.

| encourage everyone selected to take part in the survey,
whether they feel they're physically active or not, so that
results accurately reflect the views of all New Zealanders.
The survey will take about 20-25 minutes.

Once you’ve completed the survey you go in the
draw to win a $500 Prezzy® card*!

If you have any questions or would prefer us to mail you a
paper copy of the questionnaire please contact Nielsen on

0800 400 402 or Adrienne.Pointer@nielsen.com

Thank you for your time. Your contribution will go a long
way to help us understand what New Zealanders want.

Yours sincerely,

Peter Miskimmin, Chief Executive | Sport New Zealand

Is there in your hc

Please pass on the enclosed p which lai

SPORT

NEW ZEALAND

What do | need to do?

Completing the survey online is secure,
quick and easy.

1. Go to:
www.acnonline.com/activenz

1 8

2. Enter the user name and survey code
shown here:
User name:

<username>

Survey code:
<survey code>

1 8

3. Click >>

If you don’t have access to the internet and
would like a paper copy of the questionnaire
to be sent to you, please call us on
0800 400 402

*Terms and conditions can be found at
www.acnonline.com/activenz
Prezzy® cards can be used anywhere eftpos
or credit cards are accepted.

hold aged 12 to 17? We want to hear their views as well!
how they can complete their 10-15 minute suney at

www.

youtt
Each young person aged 12 to 17 who completes the survey will be entered into the draw for one of ten $50 Prezzy® cards*!

NewZealand Government

FREQUENTLY ASKED QUESTIONS

Why was |invited to take
part in the survey?

Your name has been randomly chosen from the Electoral Roll to take part
in this surey

It is very important that everyone selected to complete the suney does so,
because then we can be sure the results accurately reflect the views of
New Zealanders as a whole.

If you cannot take part in the survey or if you have any questions, please
call Nielsen on 0800 400 402,

I don't play any sports. Is
the survey relevant to me?

Yes, this sunwey is very relevant to you as we are measuring people’s
attitudes, needs and preferences. It is not just about sports

I don't do any or much
physical activity. Do | need
to take part?

Yes, we need to hear from people who are less physically active, as well as
people who are active so that we can be sure the results accurately reflect
the views of all New Zealanders

Why does the website
address provided on the
first page of this letter not
take me to the correct web
page?

You may have incorrectly typed in the address which is
www.acnonline.com/activenz

Or, you may hawe inserted the link into the search box rather than the
address bar on the website browser. Using the address bar works better.

ADDRESS BAR [V] SEARGHEGR

A —

YAHOO!

< >

If you continue to have difficulties then please call 0800 400 402.

Will my answers be kept
confidential?

Please be assured that no data that could identify you will be used in any
reports on this research. Nielsen, an independent research company, is
conducting the survey and data will then be passed on to Sport New
Zealand. The full set of data will be held by Sport New Zealand and will
remain confidential. Data may be provided to approved researchers for the
purpose of further understanding physical activity participation

I'm not aged 12 to 17, is
the survey for me?

There are two suneys.

The first is for those aged 18 and over. This suney is called Active NZ
and can be accessed by going to www.acnonline.com/activenz and
logging on using the details provided on the front of this letter.

The second sunwey is for those aged 12 to 17. This suney is called Active
Youth and can be accessed by going to www.acnonline.com/activeyouth
and logging on using the details provided on the enclosed blue
postcard/fiyer.

What do | do if the survey
stops or the site crashes
before I've had time to
complete the survey?

Until you submit the questionnaire, you can re-open it and you should find
that it will take you back to the last question you completed. All of your
answers will have been saved as you progress.

Can | change my
response?

If you would like to change one of your responses please call
0800 400 402
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ACTIVENZYOUNG PEOPLE®S FLYER

Aged12fo17?Weneed &, ..

> )‘“ > &

your help! y N

Q'el cdfd

'In $50 Prezzy” cards
= up for grabs

ACTIVENZYOUNG PEOPLEOGS FLYER (BACK):

- e
Are you aged between aged 12 10177 we want to know what WSPORT

physical activities you do and what you think about being physically active. NEW ZEALAND
Be in to win one of ten 850 Prezzy® cards. Prezzy® cards can be used in most stores!

What do you need 10 d0? it's easy! All you have to do is complete our I
quick survey using your computer, tablet or mobile phone.

[ e
Go to: Enter the username:
Enter one of the survey codes. Up to three peoplein -~ Name % Survey code: abc
your house aged 12-17 can fake part! Name % Survey code: def

Don't forget to write your name next to the survey Name % Survey code: ghi
code used. Anyone else aged 12-17? Pass on this card!

Terms and conditions apply to the use of Prezzy® cards and can be found at www.prezzycard.co.nz
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1.2. MAIL OUT 27 POSTCARD 1

FRONT

New Zealand Government ‘ SPORT
S NEW ZEALAND

BACK

2 New Zealand Permit No.84828 Permit @
SPORT <Date>

NEW ZEALAND
<Mailing Address 1>

Just over a week ago you were invited to take part in a survey about
the physical activities you participate in for sport, exercise and
recreation, and what you think about being physically active.

. Your feedback is very valuable and will help ensure that the changing
<Mailing Address 1> needs of New Zealanders are taken into account when decisions are

<Mailing Address 2> made relating to sport and recreation.
<Mailing Address 3>

<Mailing Address 4>
<Mailing Address 5>
<Mailing Address 6> User name: <username>

Survey code: <survey code>

If you have any questions please contact Nielsen on 0800 400 402.

Please go to www.acnonline.com/activenz and enter the following to
take part:

If you have recently completed the survey online, thank you and
please recycle this card.

Yours sincerely,

Peter Miskimmin
Chief Executive | Sport New Zealand

Ifundelivered return to Nielsen, PO Box 11346, Wellington 6142, New Zealand

Copyright © 2018 The Nielsen Company. Confidential and proprietary. 30



1.3. MAIL OUT 31 SURVEY PACK

ENVELOPE:
o Zeston -
PzrrnilNND.zﬂ-:.32: m@|
e Tae  NewZealandGovernment

Mielsan PO Box 11346, Wellington §142, Mew Zealand

[ thits letinr = ng out the addreas
and sanding it b ' on tha fromt of this
f 05 st

PEN:

W SPORT
NEW ZEALAND
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LETTER (FRONT):

n

FREQUENTLY ASKED QUESTIONS (BACK OF LETTER):

SPORT

<Date>

<Mailing Address_1>
<Mailing Address_2>
<Mailing Address_3>
<Mailing Address_4>
<Mailing Address_5>
<City>, <postcode>

<Dear <Mailing Address 1>,

Recently you were selected to go online and take part in this very important, nationwide survey to tell us
about what physical activities you do for sport, exercise and recreation, and what you think about being
physically active.

Sport New Zealand is the government agency which funds sport and recreation, from grassroots to high
performance athletes. Your feedback is extremely valuable and will help make sure that the changing
needs of New Zealanders are known when the government, councils and organisations are making
decisions relating to sport and recreation.

Itis very important that everyone selected takes part in the survey, whether they feel they're physically
active or not, so that results accurately reflect the views of all New Zealanders. The survey will take about
20-25 minutes.

If you would like to complete the survey online, you can still go to www.acnonline.com/activenz and
enter your username and survey code:

Username: <username>

Survey code: <survey code>
If you have been unable to complete the survey online or just prefer to fill in a paper copy, please use the
enclosed copy and return it in the freepost envelope provided. Please ensure you have it in the post back
to us by <return date inserteds>.
Once you’ve completed the survey you go in the draw to win a $500 Prezzy® Card.
If you have children aged 12 to 17 we want to hear their views too. Please pass on the enclosed flyer
which explains how they can access their survey. Each young person aged 12 to 17 who completes the
survey will be entered into the draw for one of ten $50 Prezzy® Cards!

If you have any questions, please call Nielsen’s helpline on 0800 400 402 or email
adrienne.pointer@nielsen.com.

If you have recently completed the survey online, thank you. Please recycle this pack.

Yours sincerely,

Peter Miskimmin, Chief Executive | Sport New Zealand

NEW ZEALAND

FREQUENTLY ASKED QUESTIONS

Why was | invited to take
part in the survey?

Your name has been randomly chosen from the Electoral Roll to take part
in this survey.

It is very important that everyone selected to complete the survey does so,
because then we can be sure the results accurately reflect the views of
New Zealanders as a whole.

If you cannot take part in the survey or if you have any questions, please
call Nielsen on 0800 400 402.

I don't play any sports. Is
the survey relevant to me?

Yes, this survey is very relevant to you as we are measuring people’s
attitudes, needs and preferences. It is not just about sports.

I don’t do any or much
physical activity. Do | need
to take part?

Yes, we need to hear from people who are less physically active, as well as
people who are active so that we can be sure the results accurately reflect
the views of all New Zealanders

Why does the website
address provided on the
first page of this letter not
take me to the correct web
page?

You may have incorrectly typed in the address which is:
www.acnonline.com/activenz

Or, you may have inserted the link into the search box rather than the
address bar on the website browser. Using the address bar works better.

ADDRESS BAR [V] SEARCH BOX
[ O] [y | ey 7
YaHoO!
< >

If you continue to have difficulties then please call 0800 400 402

Will my answers be kept
confidential?

Please be assured that no data that could identify you will be used in any
reports on this research. Nielsen, an independent research company, is
conducting the survey and data will then be passed on to Sport New
Zealand. The full set of data will be held by Sport New Zealand and will
remain confidential. Data may be provided to approved researchers for the
purpose of further understanding physical activity participation

I'm not aged 12to 17, is
the survey for me?

There are two surveys

The first is for those aged 18 and over. This survey is called Active NZ
and can be accessed by going to www.acnonline.com/activenz and
logging on using the details provided on the front of this letter

The second survey is for those aged 12 to 17. This survey is called Active
Youth and can be accessed by going to www.acnonline.com/activeyouth
and logging on using the details provided on the enclosed blue
postcard/flyer

What do | do if the survey
stops or the site crashes
before I've had time to
complete the survey?

Until you submit the questionnaire, you can re-open it and you should find
that it will take you back to the last question you completed. All of your
answers will have been saved as you progress.

Can | change my
response?

If you would like to change one of your responses please call
0800 400 402.

NewZealand Government
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ACTIVE NZ QUESTIONNAIRE (FRONT COVER): ACTIVE NZ QUESTIONNAIRE (BACK COVER):

* NATID
'PARTIGYIPATIUN

SPORT
NEW ZEALAND

Gomplete and return by <date> <month> <year> for a chance i
to win a $500 Prezzy* Card. See last page for terms and conditions.

it SPORT
New Zealand Government NEW ZEALAND

NewZealand Government
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ACTIVE NZ YOUNG PEOPLES A4 FLYER (1 SIDED):

Aged 12-17? We need your help!

A few weeks ago you received an invitation to tell us what physical actiities you
do for sport, PE, exercise and fun, and what you think about being physically active.
Ifyou haven't done so already, go online now - it's easy to take part!

to win one of ten $50 Prezzy® Cards. Prezzy® cards are

Everyone who completes the survey will go in the draw }
gift cards that can be used in most stores!

What do youneed o do?it's easy! Allyou have to do is complete

our quick survey using your comnputer, tablet or mobile phone.
— -
o Go foc www.acnonline.com/activeyouth

9 Enter the username: 123456

N\

Enter one of the survey codes below. Don't forget
fo write your name next fo the survey code used.

Name % Survey code: abc
Name ) Survey code: def
Name 7 Survey code: ghi

I8 anyone else in your house aged 12177
Up to three people can take part
80 pass on this card!

Terms and coadikans 3ppk 10 Eha use of FrOEy® carts
2 can b faun sk waw Srazzycand.cons SPORT

NEW ZEALAND
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1.4. MAIL OUT 417 POSTCARD 2

FRONT:

SPORT

New Zealand Government NEW ZEALAND

BACK:

(-]

SPORT <Date>
NEW ZEALAND

New Zealand Permit No.84828  Permit @

<Mailing Address 1>

You should have recently received a questionnaire in the mail for a
survey about the physical activities you do for sport, exercise and
recreation, and what you think about being physically active.

Your feedback is extremely valuable and will help make sure that
the changing needs of New Zealanders are taken into account when
<Mailing Address 1> decisions are made relating to sport and recreation.

<Mailing Address 2>
<Mailing Address 3>
<Mailing Address 4>
<Mailing Address 5>
<Mailing Address 6> User name: <username>
Survey code: <survey code>

Please complete this survey and return it in the freepost envelope
provided, within the next week. Alternatively you can still complete it
online at www.acnonline.com/activenz using the following:

If you have recently returned the questionnaire, thank you and
please recycle this card.

If you have any questions please contact Nielsen on 0800 400 402.

Yours sincerely,

Peter Miskimmin,
Chief Executive | Sport New Zealand

Ifundelivered return to Nielsen, PO Box 11346, Wellington 6142, New Zealand
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How to answer: You will need to circle or tick an answer like this...

Example @ M
Example 2 D
Example 3 D

Each question has an instruction to tell you how to answer.
Some questions ask you to select one response, others let
you select more than one.

Section A: About you and your household

Firstly some questions about you and your household.

m Which of the following best describes where you live?

Please circle one answer

N

Northland 1 Wellington 9
Auckland 2 Tasman 10
Waikato 3 Nelson 11
Bay of Plenty 4 Marlborough 12
Gisborne 5 West Coast 13
Hawke’s Bay 6 Canterbury 14
Taranaki 7 Otago 45
Manawatu / Whanganui 8 Southland 16
m Which of these age groups do you belong to?
Please circle one answer
Under 18 years (see note below) 1 50-54 years 9
18-19 years 2 55-59 years 10
20-24 years 3 60-64 years akil
25-29 years 4 65-69 years 12
30-34 years 5 70-74 years 13
35-39 years 6 75-79 years 14
40-44 years 7 80-84 years 15
45-49 years 8 85 years or over 16

If you are aged under 18 years of age, there is a different Youth Survey for you to complete. Please contact Nielsen
on 0800 400 402 for more information about how you can take part.

m Who lives in your household? Please circle all that apply.
Please circle all that apply

My husband / wife / civil union / defacto partner/ boyfriend or girlfriend 1
My mother and / or father 2
My son(s) and / or daughter(s) and / or step child(ren) 3
My brother(s) and / or sister(s) 4
Other family (e.g. grandparent(s), partner’s parent(s), aunt, uncle, cousin(s)) 5
Non-family (e.g. flatmates, friends) 6
None of the above - | live alone 7
m What gender do you identify as?
Please circle one answer
Male il
Female 2
Gender diverse 3
- m
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m In total, how many adults aged 18 and over live in your household some or all of the time?
Please include yourself in this count.

Write in number:

(including myself)

m How many (if any) children aged under 18 live in your household some or all of the time?
Please write in number. If there are no children in an age group please write ‘0’.

No children under 18 [ (please tick here and then go to the next question)

Number of children aged 0 to 2:

Number of children aged 3 to 4:

Number of children aged 5 to 11:

Number of children aged 12 to 14:

Number of children aged 15 to 17:

N/A It is important for us to know when this questionnaire was completed.
Please write down today’s date below.

Day Month Year

Section B: About the physical activity you do

IMPORTANT NOTE

Over the next few sections we ask you questions about

any physical activity you have done specifically for the
purpose of sport, exercise or recreation.

By sport we mean things such as tennis, basketball, golf or triathlons.
By exercise we mean anything you do for fitness such as going to the gym, doing a workout or running.
By recreation we mean anything you do for fun in your spare time which is physically active such as dancing or
going for a bush walk.
You may do some physical activity for reasons other than sport, exercise or recreation such

as for your job, doing chores or coaching/umpiring. Please do not include this activity.

Q7 Thinking back over the last 7 days (not including today) have you done any physical activity that was
specifically for the purpose of sport, exercise or recreation?

Please do not include any physical activity you have done for reasons other than sport, exercise or
recreation such as for your job, doing chores or coaching/umpiring.

Please tick one answer

Yes O
No O
Bl
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The following questions ask about the activities you have done in the last 7 days (not including today).
In the first column please write down the activities you have done in the last 7 days (those you ticked on the

previous page at Q8), as well as the activity number which was included on the left hand side of the activity.

If you have not done any physical activity for sport, exercise or recreation in the last 7 days, please tick
here [ and then go to Section D (Q85).

Please write down the
activities you have done
in the last 7 days (those

you ticked on the
previous page at Q8).

Please write the activity
and the activity’s number

from Q8
Activity No.
(from
Q8)
|

Q13. How
many times
have you
done this
activity in
the last
7 days?
Please think about
the number of
separate occasions

or times you have
done this activity.

Please enter a
number below:

Q84. And how
many, if any,
of these times
were done to
get to or from
somewhere?
(e.g. to get to
work, school
or somewhere
else)

Please enter a
number below:
If none, please

write ‘zero’ or ‘0’

Q15. In the last 7
days, have you
done this as a
competitive sport
or a competitive
activity?

(e.g. played in a league
or club competition,
played in a tournament
or took part in a

competitive event such
as a cycle race)

Yes No

Tick one per row

ODooooogooon
ODooooogdooo

Q16. In the last 7 days, how
have you paid to do this
activity?

You can select more than one
option if applicable.

Paid to

Covered
It take part b
was or v
. member-
free  concession ship fee
ticket P
Tick all that apply
|

OOoodooogoooon
ODoodooogooon
Ooodododgn
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Q17. People do different activities for different reasons at different times. Q18. And on
So, thinking about the last time you did this physical activity, what was the ONE main reason this last time,
you did it? did you do this
activity to get to
or from

somewhere?
(e.g. to get to work,
school or
somewhere else)

Please read through all the options and then tick your ONE main reason.

For For T
physical To lose or emotional ° To spend To meet
R . X physically X . To learn or
wellbeing maintain wellbeing time with people or . Another % N
R R challenge . practise a For fun es o
(exercise, weight or (e.g. to familyand  be partof a ; reason
g myself or . new skill
fitness or look good relax or : friends group
+ to win
health) unwind)
Please tick one per row Only tick one

ODooooogodd
Dogodogodnd
ODogodogdodn
Oooodogodn
Oooodogdodn
ODooogogodg
ODogodogodd
ODooodogodd
ODogodgogodd
ODooooogdodn
ODooogogdodnd
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Still thinking about the physical activities you have done in the last 7 days (as listed on
the previous page), in total how many hours did you spend being physically active for
sport, exercise or recreation? hours

Please think only about those physical activities done for at least 10 minutes at a time.
Please make your best estimate.

m Thinking about the amount of time you entered above, please tell us how much of this activity was....
Please think only about those physical activities done for at least 10 minutes at a time.
Please make your best estimate.

If none, please write ‘zero’ or 0’

Vigorous — any activity that had you out of breath
(you couldn’t do this activity and have a conversation at the same time) h
ours

Moderate — any activity that caused a slight, but noticeable, increase in breath
(vou could still have a conversation)

hours
Light - any activity that didn’t really affect your breathing

hours

Please check to make sure your answer adds up to the total amount noted at B13.

In the last 7 days (not including today), on how many days did you do:
a) At least 30 minutes of moderate activity that caused a slight, but noticeable, increase in breath

OR
b) At least 15 minutes of vigorous activity that had you out of breath?
Please think only about those physical activities done for at least 10 minutes at a time.

Please circle one answer
0 days 1 day 2 days 3 days 4 days 5 days 6 days 7 days
0 1 2 3 4 5 6 7

m Please answer this question if you listed ‘walking’ as an activity you have done in the last
7 days. Otherwise go to Q24.

hours
In the last 7 days, how many hours have you spent walking for sport, exercise or
recreation?
Please think only about those physical activities done for at least 10 minutes at a time.
Please make your best estimate.
m Please answer this question if you listed ‘gardening’ as an activity you have done in the

last 7 days. Otherwise go to Q25.
In the last 7 days, how many hours have you spent gardening for exercise or recreation? hours

Please think only about those physical activities done for at least 10 minutes at a time.

Please make your best estimate.

-8-
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m In the last 7 days, in which of the following places have you been physically active for sport, exercise or
recreation?

Please tick all that apply
1 Gym or fitness centre

2 University or tertiary education facility (indoor gym/recreation centre or outdoor field/park)

3 Indoor sports facility or complex (e.g. a recreation centre or indoor stadium)

Community hall, school hall, marae, church (e.g. an indoor facility that is not used mainly for
sport or physical activity)

5 Studio (e.g. yoga or dance)

Outdoor sports facility or purpose built environment (e.g. netball or tennis courts, golf course, ski
field, astroturf or outdoor stadium)

7 Public park, field, playground, skate park or BMX track
8 Public pool or aquatic centre
9 Private property, home, garden or pool
10 Cycleway or cycle lane specifically set aside for cyclists
11 Walkway
12 Onthe road / footpath
13 Off road biking or walking track
14 National park area
15 Back country or alpine track
16 On, in or beside lake, river or stream
17 On, in or beside sea or coast

18 None of the above

N A A I o (Y

Section C: Instruction and technology in the last 7 days

This next section looks at whether you have had coaching, instruction or used other resources and technology for
sport, exercise or recreation in the last 7 days.

m In the last 7 days have you used any technology (Fitbits, smartphone apps, pedometers, etc.) when you have
been physically active for sport, exercise or recreation?

Please tick one answer: Yes D No |:|

In the last 7 days have you received any coaching, instruction or training for any of the physical activities
you have done? This could include individual or group training, or accessing information or advice online.

Please circle one answer

Yes il - Once circled, go to Q29
No 2 - Once circled, go to Q85
. T
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m Please answer this question if you received coaching, instruction or training in the last 7 days. Otherwise
go to Q85.

Please list below what the physical activity was and what type of instructional resources you received.

Accessed Received
Please write the activity and the One on Group online advice from
- ; o one . . ) .
activity number using the activity . training information online From books
: training < :
list at Q8. ) with an (e.g. podcasts, forums or / magazines
with an ) . "
; instructor YouTube, social media
instructor .
videos) groups
Activity: No.: Please tick all that apply for each activity

[l [l

O O 0o O
O O o O
O O OO0

[ 0
U Ol
[ 0

m What was the main reason(s) you received coaching / instruction / training or used other instructional
resources in the last 7 days?
Please circle all that apply

To improve skills 1
To improve performance 2
To help keep me motivated or focused 3
To help my training for a specific event 4
To help recover from an injury | got while doing physical activity for sport, 5
exercise or recreation

To help recover from an injury caused by something else 6
To help recover from illness 7
| am part of a team 8
| am part of a group 9
| am required to / | have no choice (e.g. doctor told me | have to) 10
Other 11

Section D: About the amount of physical activity you do

This section is about the amount of physical activity you do, and whether you would like to be doing more physical
activity for sport, exercise or recreation.

And thinking about the amount of physical activity you have done for sport, exercise or recreation this
week, was the amount of physical activity more, less or the same as what you would usually do?

Please circle one answer

More than normal 1
Less than normal 2
About the same 3
No such thing as a usual week 4

=10~
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Q31 Overall, would you like to be doing more physical activity for sport, exercise or recreation than
you are currently doing?
Please circle one answer

Yes - | would like to be doing more il
No 2

m If you said ‘yes’ above, for what reasons are you not doing as much physical activity as you would like?

If you said ‘no’ above, for what reasons do you not want to do more physical activity than you are currently

doing?
Please circle all that apply
If you select an answer with an arrow on the right hand side, please answer the Q88. What do you prefer
question the arrow is pointing to as well as circling the number below to spend your time on?

| have no transport to get to places 1 ] Music
There are no appropriate facilities or places conveniently located to ) O Film
do what | want to do [ Theatre

| don’t have the equipment | need 3 [J Comedy
The activity of my choice is too expensive 4 g iretzfts

r

Other commitments are taking priority (e.g. work, family) 5 [J Electronic games
The activity of my choice doesn’t fit my routine 6 [ Travel

| prefer to spend my time on other interests / hobbies 7 = [JFoodand wine

| am too tired or don’t have the energy 8 = Read|rTg : .

[J Spending time with

| struggle to motivate myself 9 family/friends

I've got out of the habit 10 [J Other, please specify:
I’m not fit enough 11

I am injured from an injury caused by sport, exercise or recreational

physical activity =
| am injured from an injury caused by something else 12 j Q33. Please specify what
ideiitfes welcoma 14 this is in relation to:
—— _— O My gender
| have a disability that prevents me from participating 15 O My age
My health is not good enough 16 [ My ethnicity
I’'m pregnant / recently had a baby 17 U My S?Xuﬁ'.orie“tation
| don’t like to sweat 18 = I\’/Iy ———
. [ I’'m not good enough
| don’t feel safe 19 O My size / weight
I’'m not confident enough 20 [J Some other reason,
| haven’t got the skills / don’t know how to 21 please specify below:
| don’t want to fail 22
Other people discourage me from being physically active 23
| have no one to do it with 24
| don’t like other people seeing me being physically active 25
| find physical activity boring 26 Q89. Please specify where
| already do a good amount of physical activity 27 == Your physical activity
) . ) o comes from:

| am not interested in sport or physical activity 28 [ Through sport,
The weather 29 exercise or recreation
Other, please specify: L Through work

30 [ Through caregiving

[ Other
-11-
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