BBL — PUTTING THE FAN FIRST

APPEALING TO AND FOCUSSING ON A NEW
AUDIENCE
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The business case for the BBL
The BBL perspective of putting fans first
Definition of success and how can BBL improve

Best practice case studies from the US
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CRICKET AUSTRALIA

"It Is not the strongest of the species that survives, nor
the most intelligent, but the one most responsive to
Change” Charles Darwin
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CRICKET AUSTRALIA

Australia’s favorite sport
and a sport for all
Australians
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SO WHAT DOES IT MEAN TO PUT THE FAN FIRST?
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the customer
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“Sell to the customer what the customer
wants, not what you want to sell”

San Francisco Giants
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http://www.tennis.com.au/sa/clubs-and-associations/ticketing/attachment/australian-open-2
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BBL OBJECTIVES

Broaden & diversify cricket’s
fan base

Attract new fans to the sport

Focus on kids, families,
females




ENTERTAINMENT
OVERDRIVE

YN ¢

T20
TARGET:
Fast Teens and Sporty Families motivated by high-
energy action driven cricket entertainment played in a 3
hour block.
Cricket Passionates who love all forms of the game.

CITY BASED
RIVALRY

A/ V.5

INSIGHTS:
Every ball is an event. High atmosphere, high energy,
the fastest game around.

CORE BRAND IDEA:
Blockbuster T20 — Big, Fun & Exciting. Entertainment
that’s centered on action packed T20 cricket.

REASONS TO BELIEVE:
More big hits, more interactive events, more lights,
camera, action and excitement.
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Passionates / Purists

INSIGHTS:
Test cricket sits as the quintessential Australian icon with
it's values, hero’s and language embedded deep in our
culture

CORE BRAND IDEA:
The enduring tradition of cricket

REASONS TO BELIEVE:

Whites, Baggy green, tradition, leaving the game
untouched

Sy
|
{




~ 'BmBASH
S LERRUE




'BIGBASH
ALERGUE?

[,
ORI C |







What does success
look like for BBL?
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Survived my first cricket match.

BBL for making
it fun! | look forw to going
again!

4TH W L W L

LIVE
| [ b 3/1
o B =" 6/1

e 1 3/17

FEATURED PLAYERS

1 s e | ™

Toams

FURED PLAYERS

ad ] w
I




1 don't go to the cricket, | go to /g
the Big Bash!”
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How can we
better meet
the needs of

our fans?
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UNDERSTANDING WHO THEY ﬁo
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WHAT DOES IT MEAN AND WHO'S WINNING?!?
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Who are they?

Why 37

What position are they?
What does this mean? W

So who’s winning? T RE S A ,
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CAUTION — T00 MUCH INFORMATION =

No knowledge Expert
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For many, a little is enough to enjoy
BBL because for them it's about
entertainment first, cricket second.
'Enough to have a conversation / not
look stupid’ with 8 year old son or

daughter’
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